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MISSION: Campus Philly is a nonprofit organization that fuels economic
growth by encouraging college students to study, explore, live and work in the
Greater Philadelphia tri-state region.
We develop our outreach and programming to students around
three key touchpoints in their experience:

ATTRACT students to our regional schools by promoting the
region as a top college destination

ENGAGE enrolled students with positive first-hand experiences
throughout the city and region

RETAIN students after graduation by introducing them to
professional opportunities and Greater Philadelphia’s high
quality of life.

“Campus Philly helps local colleges and
universities to package the city and region
in a way that no school could do on
their own.”
Joan McDonald

Senior Vice President of Enrollment
Drexel University

CAMPUSPHILLY.ORG

I NTROD UCTION
This report is built on the shoulders of two earlier studies that set a course in
Greater Philadelphia for leveraging our regional higher education assets.
In 2000, the Economy League of Greater Philadelphia produced Greater Philadelphia’s Knowledge
Industry: Leveraging the Region’s Colleges and Universities in the New Economy. That report pointed
out that a shining asset of the region – our colleges and universities – were disconnected from the region’s
economic and demographic statistics. The report goes on to say: “Despite the number of students
graduating from the region’s colleges and universities, the region is aging and its educational attainment
levels are surprisingly low…The question lingers: With its base of educational assets, why has the region
underperformed the leaders in these crucial measures of economic competitiveness?”
A second report, conducted by the Knowledge Industry Partnership (KIP) – a coalition of organizations
created by the initial Economy League report – provided reasons to believe that our region was making
progress. The report concluded that 64% of our regional college graduates stayed in the region after
graduation, and, that Philadelphia did especially well in keeping native Philadelphians going to school
here, retaining 86% of those graduates. Where Philadelphia was lagging was in its retention of non-native
Philadelphians, only 29% of whom stayed after graduating from college. The report’s conclusion:
“Until Philadelphia is able to retain more non-native graduates, it will continue to suffer a net loss
of knowledge workers.”
Six years later, Campus Philly, the grandchild of the Economy League’s 2000 report, and the child of the
Knowledge Industry Partnership, has new findings on how Greater Philadelphia fares in its retention of
college students. The findings are positive, showing that now 48% of non-native Philadelphia college
graduates choose to stay in the region, up from 29% in 2004.
As the results of our survey show, however, we can’t say “mission accomplished.” While 83% of
our students would recommend Philadelphia as a place to go to school, fewer (55%) would recommend
it as a place to live. The study shows gaps between what students and graduates value most, and their
perceptions of what the region has to offer. And,
while paid internships are promising pathways to
retention, the vast majority of students do not have
that experience while in school.
As you read the results from the study, we invite
you to join us in strengthening the ties between our
college and university communities and our civic,
corporate, cultural and entrepreneurial communities.
Campus Philly serves as a vehicle for Philadelphia to
meet its students and for our students to meet their
Philadelphia. We hope it’s an introduction that leads
to a long, happy and prosperous relationship.
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EXECUTIVE SUMMARY
Campus Philly, the organization that works to attract, engage and retain college
students, conducted a survey of 4,600 undergraduates, graduate students and
alumni in the spring of 2010.
Students and alumni from 31 regional colleges and universities responded. Those responding to the
survey were asked to think about Philadelphia as a region, including our Pennsylvania suburbs and South
Jersey. Sixty percent (60%) of survey respondents were not from our region, and 40% were “natives”
from Greater Philadelphia. Eighty-five percent (85%) of the survey respondents were current students
(66% undergrads and 19% graduate students) and 15% were recent alumni.
Philadelphia is a desirable destination post-college.
The region is retaining significantly more non-native Philadelphians after graduation than we were six
years ago (48% in 2010 versus 29% in 2004). We are retaining fewer native Philadelphians after graduation
than we did six years ago (79% down from 86% in 2004).
FIGURE 1:

ALUMNI RESPONSE TO STAYING IN-REGION
Interest In Staying
Based on a 4 or 5 on 5-point scale
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Interest in staying in Philadelphia after graduation is high, with
75% of alumni reporting that they were interested in staying in the
region and 58% of current students saying they are likely to stay
in the region. Baltimore, which conducted a similar study in 2009
of its undergraduate population, found that only 31% considered
it likely that they would stay in that region after graduation.
Why is Philadelphia doing so well for post-college living?
Philadelphia is now a significant factor in students’ choices of
where to go to school for half of our students. When asked to
rate how important Philadelphia was as a factor in their decision
of where to go to school, current students rate Philadelphia a 3.25
out of 5. For non-native Philadelphians, Philadelphia as a factor
rated a 3.1 out of 5.

The leading reasons for valuing Philadelphia as a place to go to school are: “There was a lot going on in
Philadelphia that was of interest to me” and “Philly seemed like a great place to go to school.” Being close
to family/home came lower down on the list of reasons to value going to school here.
Overall, students are familiar with the region and are engaged culturally, professionally and civically.

• 90% are involved in three or more off-campus activities at least twice a semester.
• 79% have some work experience, with 55% holding an off-campus job or internship.
• The most popular on-campus extra-curricular activity is community service/volunteering,
an activity that is likely to take students off campus.
These experiences with the cultural, civic and professional possibilities in the region drive interest in
staying. Current students who rate their knowledge of Philadelphia as high are significantly more likely
than those less familiar with the region to want to stay (73% vs 33% likely to stay).
What are our challenges moving forward?
Student expectations about the region do not always match reality. In rating the importance and quality of
various dimensions of the region, Philadelphia exceeds expectations in a number of respects. But in those
areas that are most salient for post-graduation decision-making, Philadelphia lags in quality what current
students rate as most important. Those areas include:

• Cost of living
• Quality of housing opportunities
• Post-graduation job opportunities
While there is a strong correlation between internships and staying after graduation, internships are the
least frequent type of job experience that students have while in school. While 61% of current students
report holding a paid job (on- or off-campus), only 21% report having a paid internship experience.*
Out of all types of job experiences, having a summer internship in Philadelphia shows the strongest
correlation with remaining in the area after graduation. 70% of those with a summer internship in the
region stayed after graduating, as compared to 40% of those who had a summer internship in some
other city and 57% of those who had no internship experience at all.
The Next Chapter
This report highlights the insights that will guide Campus Philly as it continues to make Philadelphia a
decisive factor in students’ college choice, a place they love to be during their college years and a place
they choose to live after graduation.

*A job was defined in the survey as something not connected to a professional or career path, but something you do to earn money,
like waitressing/serving, babysitting, etc.
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AT T RACT
Half of respondents say Philadelphia was an important factor in deciding
where to apply to school. One-quarter say it was neutral and another quarter
say Philadelphia was not an important factor.
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FIGURE 2:

RATING PHILADELPHIA AS A
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FIGURE 3:

MEAN SIGNIFICANCE OF
PHILADELPHIA AS A FACTOR
IN DECISION TO ATTEND SCHOOL

Most students (56%) applied to only one school in the area.
Among those originally from Philadelphia, 41% applied to only
one school and 59% applied to two or more. Among those not
from Philadelphia, the more interaction they had with Philadelphia,
the more likely they were to apply to more than one school.
FIGURE 4:

PERCENT APPLYING TO MORE THAN ONE
SCHOOL IN GREATER PHILADELPHIA
43%
33%
18%

Been to Philadelphia as tourists
Took a college tour
Never been to Philadelphia

For those rating Philadelphia three or more as an important factor in deciding
to apply to school here, the reasons centered on Philadelphia being a good
“college town”:
FIGURE 5:

WHY PHILADELPHIA WAS A FACTOR IN DECIDING
WHERE TO GO TO SCHOOL
50% There was a lot going on in Philly that was of interest to me
48% Philly seemed like a great place to go to school
42% I wanted to be close to home
35% It was easy to get around the Philly area
Photo by R. Kennedy for GPTMC

30% I have family in the area and wanted to be near them
29% I liked that there were so many other colleges and students in the area
25% I thought Philly would be a good place to be after I graduated
25% I have friends in the area and wanted to be near them
25% It was affordable to go to school in Philly
8% Other mentions
Multiple answers accepted. Those who rated Philadelphia as a significant factor (3 or more out of 5)

Students in
14 counties use
Campus Philly
programs and
resources.
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E N GAGE
90% of current students are involved in three or
more off-campus activities at least twice a semester.
79% of students report some work experience while in school, with
55% working off-campus and 38% working on-campus (some
students report working both on- and off-campus).
71% of students are involved in some on-campus activity, the most

Photo by B. Krist for GPTMC

popular being community service/volunteering (34%).
65% of respondents say they have heard of Campus Philly, while 35%
say they have not. (NB: 18% of the survey sample was reached
through an e-mail from Campus Philly or a link to the survey on
campusphilly.org).

FIGURE 6:

TOP-TIER, MID-TIER AND LESS FREQUENT OFF-CAMPUS ACTIVITIES
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Internship experiences are much less common than job experiences. However, as shown on page 10,
it is internships that have an impact on decisions to stay in the region after graduation.*
FIGURE 7:

ON- AND OFF-CAMPUS JOB AND INTERNSHIP EXPERIENCES AMONG
STUDENTS AND ALUMNI
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Students are more likely to use SEPTA than a car or bike when getting around the region. Campus Philly
promotes SEPTA’s late night Regional Rail service and provides campus-by-campus SEPTA guides
for students.

FIGURE 8:

Photo by S. Skari for Campus Philly

METHODS OF TRANSPORTATION USED TO GET AROUND THE REGION
Walking

SEPTA

Car

Bike

Very Often
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35%

7%
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21%

32%

25%
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6%
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25%

12%

Never

7%

15%

14%

71%
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*A job was defined in the survey as something not connected to a professional or career path, but something you do to earn money,
like waitressing/serving, babysitting, etc.
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RETAIN
Most alumni (75%) report that they were interested in staying in the region after
graduation; 61% did stay for a year or more. Compared to 2004, we are seeing
significantly more non-natives staying after graduation (48% up from 29% in 2004).
The chart below compares recent alumni interest in staying in the region with
recent alumni who did stay and those who reported staying back in 2004.
FIGURE 9:

ALUMNI RESPONSE TO STAYING IN-REGION
Interest In Staying
Based on a 4 or 5 on 5-point scale

Stayed After Graduating
Campus Philly, 2010
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There is a high correlation between having a summer internship in Greater
Philadelphia and staying after graduation. Students with internships get
to have a live and work experience in the region which has a positive
impact on their decision to stay.
FIGURE 10:

PERCENT OF ALUMNI WHO STAYED FOR A YEAR OR MORE
AFTER GRADUATION, BY TYPE OF INTERNSHIP EXPERIENCE
70%

Summer internship in
Greater Philadelphia area

69%
59%

57%

Off-campus paid internship
40%

Off-campus unpaid internship
No internship experience
Summer internship outside
the Greater Philadelphia area

Respondents were asked to rank how important specific features of the region are to them, and then
to rank the quality of the region with respect to these same features. The largest gaps between high
importance and high quality are in four areas: “cost of living,” “post-graduation job prospects,” “quality
of the neighborhood I live in,” and “quality of housing opportunities.”

FIGURE 11:

QUALITY AND IMPORTANCE RATINGS
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Mean rating on a 5-point scale, where 5 is the highest; current students

Baltimore conducted a survey of its college students in 2009 and asked if students would recommend
Baltimore as a place to visit, go to school, live and if they are likely to stay after graduating. We asked
students the same questions about Philadelphia and found that 83% would recommend Greater
Philadelphia as a place to go to school and 58% are likely to stay.

FIGURE 12:

FIGURE 13:

LIKELY TO STAY AFTER GRADUATION

WOULD YOU RECOMMEND...
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Baltimore

Very Likely

28%

8%

Somewhat Likely

30%

Neutral

Philadelphia

Baltimore

As a place for school

83%

78%

23%

As a place to visit

81%

74%

18%

33%

As a place to live

55%

41%

Somewhat Unlikely
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25%

None of the above
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Not at all Likely
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THE OPPORTUNITY
Half of students want to stay in the region, though many of them (36%)
would be willing to move for a good opportunity. Another third (32%) say
they do not care if they stay or go, they are just looking for the best place
for them.
In other words, student interest in staying in our region is significant at the
moment. If we capitalize on that interest and introduce students to both the
quality of life and professional opportunities in the region, we can see our
college and university population go from student to resident.

FIGURE 14:

WHICH STATEMENT BEST DESCRIBES WHAT YOU THINK YOU WILL DO
AFTER GRADUATION?
I do not want to stay in the area because I want
to go back to my hometown/be with family.
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36%
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elsewhere.
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32%
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FIGURE 15:

WHAT’S IMPORTANT TO YOU IN DECIDING WHERE TO GO AFTER GRADUATION?
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Philadelphia tops the list of cities that alumni and students will/did seriously consider moving
after graduation. For those not from Philadelphia, 51% listed New York City as a place they will
consider after graduating and 48% put Philadelphia on that same list.
FIGURE 16:

PLACES STUDENTS CONSIDER GOING
AFTER GRADUATION

Photo by B. Krist for GPTMC
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M E THODOLOGY
The survey ran from mid-April 2010 to mid-May 2010 and was distributed in three ways:
individual schools were asked to send an e-mail with a link to the survey to their current
students and to recent alumni; Campus Philly sent an e-mail with a link to the survey to its
database of nearly 30,000 current students and alumni; and a link to the survey was posted
on Campus Philly’s website, campusphilly.org.
• 81% of respondents answered the survey after receiving a link from their college/university.
• 18% answered the survey after receiving a link from Campus Philly.
• 1% either saw an ad for the survey on campus or on the Campus Philly website.
The number of survey respondents was weighted to more accurately reflect the size of the
schools we have in our region. All results reported from the survey reflect weighted survey
responses. Below are the number of respondents by their educational status, weighted
(balanced to reflect the number of students at the region’s small, medium and large schools)
and unweighted (actual respondents).
FIGURE 17:

NUMBER OF SURVEY RESPONDENTS BY STUDENT/ALUMNI STATUS

Alumni (net)
Current students (net)
Undergraduates (subnet)
Graduate school students (subnet)

Weighted

Unweighted

661

822

3,957

3,796

3,040

2,879

856
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SCHOOLS REPRESENTED IN THE SURVEY:
Arcadia University, Bryn Mawr College, Cabrini College, Chestnut Hill College, Cheyney University of Pennsylvania,
Community College of Philadelphia, Drexel University, Eastern University, Harcum College, Haverford College, La Salle
University, Moore College of Art and Design, Neumann University, Pennsylvania State University, Pennsylvania Academy of
Fine Arts, Philadelphia University, Rosemont College, Rowan University, Rutgers University-Camden, Saint Joseph’s
University, Swarthmore College, Temple University, Thomas Jefferson University, University of Pennsylvania, University
of the Arts, University of the Sciences, Ursinus College, Villanova University, West Chester University, Widener University

Campus Philly is located at 1515 Market Street, Suite 830, Philadelphia, PA 19102 • P: 215.988.1707 • F: 215.988.1789
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Set your school apart.

Looking for a way to
stand out from the crowd?

Start with your printing.
Your brochure, catalog, mailer or
marketing package is often a first
impression. But it has lasting impact.
So make sure it sets you apart.
To learn how Intelligencer Printing
can help you persuade more
students, capture more
information, or stay in touch
with alumni please contact
Todd Foster at 800.233.0107 or
fostertl@intellprinting.com.
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